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200 500 @LEAST M D
TOTAL  YES NO YES NO YES NO YES NO YES NO < 200 < 500 < 1000 1000+ 25% WEST SQUTH EAST  VEST

724 185 539 377 146 147 30 251 462 363 241 143 199 138 164 282 239 164 181 109
100. 0% 100. 0% 100. 0% 100. 0% 100. 0% 100. 0% 100. 0% 100. 0% 100. 0% 100. 0% 100. 0% 100. 0% 100. 0% 100. 0% 100. 0% 100. 0% 100. 0% 100. 0% 100. 0% 100. 0%

689 178 511 358 138 142 29 248I 431 343 225 136 193 131 155 280 229 158 171 102
95.2% 96.2% 94.8% 95.0% 94.5% 96.6% 96.7% 98.8% 93.3% 94.5% 93.4% 95.1% 97.0% 94.9% 94.5% 99.3% 95.8% 96.3% 94.5% 93.6%

578 158C 420 296 114 126 25 209 361 281 187 116 1540 110 142 245 194 135 144 80
79.8% 85.4% 77.9% 78.5% 78.1% 85.7% 83.3% 83.3% 78.1% 77.4% 77.6% 81.1% 77.4% 79.7% 86.6% 86.9% 81.2% 82.3% 79.6% 73.4%

549 134 415 296 107 108 22 201 344 281 185 108 150 108 121 212 188 122 141 81
75.8% 72.4% 77.0% 78.5% 73.3% 73.5% 73.3% 80.1% 74.5% 77.4% 76.8% 75.5% 75.4% 78.3% 73.8% 75.2% 78.7% 74.4% 77.9% 74.3%

367 109C 258 176 74 88 16 1481 213 170 113 54NO  87NO 85 99 161 119s 69S  107T 49
50.7% 58.9% 47.9% 46.7% 50.7% 59.9% 53.3% 59.0% 46.1% 46.8% 46.9% 37.8% 43.7% 61.6% 60.4% 57.1% 49.8% 42.1% 59.1% 45.0%

303 87 216 149 62 71 14 114 183 148 94 58 81 62 7 160 98 75 76 41
41.9% 47.0% 40.1% 39.5% 42.5% 48.3% 46.7% 45.4% 39.6% 40.8% 39.0% 40.6% 40.7% 44.9% 47.0% 56.7% 41.0% 45.7% 42.0% 37.6%

166 46 120 87 29 399 3 75l 88 74 49 16NO  33NO 360 60 68 17RST 47T 48T 46
22.9% 24.9% 22.3% 23.1% 19.9% 26.5% 10.0% 29.9% 19.0% 20.4% 20.3% 11.2% 16.6% 26.1% 36.6% 24.1% 7.1% 28.7% 26.5% 42.2%

162 34 128 88 38 29 4 75l 84 84 45 30 43 31 41 69 44s 38 46 26
22.4% 18.4% 23.7% 23.3% 26.0% 19.7% 13.3% 29.9% 18.2% 23.1% 18.7% 21.0% 21.6% 22.5% 25.0% 24.5% 18.4% 23.2% 25.4% 23.9%

152 43 109 76 30 36 5 671 82 66 44 17MNO 43 38 39 83 56 29 44 18
21.0% 23.2% 20.2% 20.2% 20.5% 24.5% 16.7% 26.7% 17.7% 18.2% 18.3% 11.9% 21.6% 27.5% 23.8% 29.4% 23.4% 17.7% 24.3% 16.5%

55 15 40 30 9 10 4 19 36 30 11 11MN  30NO 3 7 26 18 14 14 9
7.6% 8.1% 7.4% 8.0% 6.2% 6.8% 13.3% 7.6% 7.8% 8.3% 4.6% 7.7% 15.1% 2.2% 4.3% 9.2% 7.5% 8.5% 7.7% 8.3%

58 14 44 27 15 13 1 291 28 27 14 90 120 90 21 21 15T 12T 13T 16
8.0% 7.6% 82% 7.2% 10.3% 8.8% 3.3% 11.6% 6.1% 7.4% 5.8% 6.3% 6.0% 6.5% 12.8% 7.4% 6.3% 7.3% 7.2% 14.7%

8 1 7 5 1 - 1 - 7 4 5 1 1 3 - - 2 1 1 2
1.1% 0.5% 1.3% 1.3% 0.7% 3.3% 1.5% 1.1% 2.1% 0.7% 0.5% 2.2% 0.8% 0.6% 0.6% 1.8%
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UPPER CASE LETTER | NDI CATES A SI GN FI CANT DI FFERENCE AT THE 95% CONFI DENCE LEVEL.
LONER CASE LETTER | NDI CATES A SI GN FI CANT DI FFERENCE AT THE 90% OCONFI DENCE LEVEL.



